
Peter Dannenbaum. Graphic Designer & painter. 
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Education

Parsons the New School for Art & Design 
New York City

Bachelor of Fine Arts

National College of Art & Design
Dublin

MA Art in the Contemporary World



Design Work Experience. 

Designer
Prostate Cancer UK: 2018-present

Freelance Graphic Designer: January 2017-present

Design Manager & Operations Assistant
Villandry Restaurants: 2013-2017
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Prostate Cancer UK. Prostate Cancer UK has a simple 
ambition - to stop men dying from prostate cancer, 
with a focus on radical improvements in diagnosis, 
treatment, prevention, and support.

I quickly made myself an integral member of the PCUK 
design team after joining on a 10 month fixed term 
contract. I have worked on a wide variety of large scale 
projects from pitch side animations at premier league 
stadiums, to research information packs for health 
professionals, direct mailing campaigns responsible 
for over £1m in donations and the quartly in-house 
magazine ‘Insights’. 
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ETM. With a range of exceptional vibrant bars, pubs 
and restaurants across London ETM provides the best 
food, drink and service at stylish locations for their 
discerning customers.

Working within a small design team on a fixed term 
contract at ETM I was responsible for creating unique 
and exciting assets for a wide variety of locations, from 
the sophisticated Aviary cocktail bar to no frills sports 
bars like The Greenwood. Shifting between distinct 
brands whilst maintaining an emphasis on quality in 
both print and digital work was a challenge but one I 
enjoyed throughout my time at ETM.
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Ohsomm. Based in South London, this wine start-up is 
attempting to turn the wine world on its head. Taking 
the fuss out of choosing the right wine Ohsomm 
gives you more time to sit back, uncork and enjoy. No 
snobs, no jargon, no guesswork. 

Ohsomm do labels differently. As designer I created 
labels to celebrate moments and emotions, often 
creating bespoke labels for weddings, corporate 
events and gifts. Furthermore I was responsible for all 
outgoing media - taking very limited image resources 
and stretching them to create a variety of digital and 
print assets that continued to excite, and demonstrate 
the unique nature of the brand and its mission.
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Le Pain Quotidien. A worldwide restaurant group 
built around handmade bread as the canvas for a 
myriad of organic and seasonal ingredients, served at 
centrepiece communal tables. 

Working primarily with the UK & Ireland marketing 
and catering teams on a freelance basis in early 2017, 
my primary focus at LPQ was print media. Aiming to 
keep menus, flyers, and signage fresh and exciting, I 
worked with illustrators to create invigorating, clean 
and simple designs with clear visuals illustrating the Le 
Pain Quotidien concept. 
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GAIL’s. An artisan bakery in London selling award-
winning handmade bread, breakfast, cakes, pastry, 
coffee and tea, GAIL’s champions good, unpretentious 
food with minimum fuss and few ingredients. 

Working with operations director I was tasked with 
creating print and digital assets for GAIL’s Anniversary 
Awards, including gift certfificates, invitations, 
postcards and digital presentations. Alongside that 
larger project I was handed the keys to their menus, 
signage and recipe cards for all locations whilst their 
regular designer was away.
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Not Just Yoga. Not Just Yoga is a lifestyle & wellness 
space in association with Notting Hill’s Pomona’s 
healthy eating restaurant; their ethos is wellness first ... 
but once you’ve ticked that box, why not go and enjoy 
the luxuries of life!

In partnership with Wellbeing of Women Not Just 
Yoga hosted a fundraising fashion event for which 
I was soley responsible for the design of the shows 
catalogue, e-invites and flyers. The 36 page catalogue 
had to synthesise multiple designers, sponsors and 
advertisements all whilst maintaining a  
consistent aesthetic.
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Villandry Restaurant Group. Based in central London, 
this restaurant group specialises in all day dining 
featuring southern French cooking.  Casual, formal, 
private, and take-away sections of the business 
create design challenges in both internal assets and 
marketing output.

In my role as Design Manager from I was solely 
responsible for the design of all outgoing and internal 
print and digital media. Flyers, private dining packs, 
social media, menus, posters, restaurant signage and 
advertising were all within my daily remit. 
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I am currently in the process of updating 
my website, if you require further 
examples of my portfolio please ask.

Thank you for your consideration

-

peterd48@hotmail.com
07909966488


